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ABSTRACT

The rapid growth of Financial Technology (FinTech) has transformed the manner in which individuals
access, manage, and utilize financial services. Simultaneously, financial literacy has emerged as a critical
factor influencing sound financial decision-making. This study examines the impact of FinTech Adoption
and Financial Literacy on Financial Decision-Making Behaviour among MBA students. A quantitative
research design was employed using convenience sampling. Primary data were collected from 100 MBA
students through a structured questionnaire. Statistical tools including Descriptive Statistics, Cronbach's
Alpha, Correlation Analysis, Multiple Regression Analysis, Chi-Square Test, and One-Way ANOVA
were utilized for data analysis. The findings indicate that both FinTech Adoption and Financial Literacy
significantly influence financial decision-making behaviour. Financial literacy emerged as the strongest
predictor of effective financial decisions. The study highlights the importance of integrating financial
literacy and digital finance education into management curricula to prepare students for modern financial
environments.
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1. INTRODUCTION

Financial Technology (FinTech) refers to the application of technological innovations to deliver financial
services efficiently and conveniently. The emergence of mobile banking, digital wallets, online
investment platforms, and electronic payment systems has transformed the financial landscape. In India,
initiatives such as Digital India, Unified Payments Interface (UPI), mobile banking, and cashless
transactions have accelerated FinTech adoption among young consumers.

MBA students represent future managers and decision-makers. Their financial behaviour not only affects
personal financial well-being but also influences future managerial decisions. Financial literacy enables
individuals to understand financial concepts, evaluate alternatives, and make informed decisions.
Simultaneously, FinTech adoption provides greater accessibility, convenience, and control over financial
activities.

Therefore, understanding how FinTech adoption and financial literacy influence financial decision-
making behaviour among MBA students has become increasingly important.

2. LITERATURE REVIEW

2.1 FinTech Adoption

Ryu (2018) found that perceived usefulness and convenience positively influence users' intention to adopt
FinTech services, while perceived risk acts as a barrier.

2.2 Digital Banking and Financial Technology

Shaikh et al. (2019) reported that service quality, trust, and ease of use significantly affect adoption of
digital banking services among young consumers.

2.3 Financial Literacy

Lusardi and Mitchell (2017) concluded that individuals with higher financial literacy demonstrate superior
saving, investment, and budgeting behaviour.

2.4 Financial Decision-Making Behaviour

Xiao and Porto (2017) observed that financially literate individuals are more likely to engage in rational
financial planning and investment decisions.

2.5 Technology Acceptance Model (TAM)

The Technology Acceptance Model suggests that perceived usefulness and perceived ease of use are
significant determinants of technology adoption.

2.6 Summary of Literature

Previous studies indicate that financial literacy and FinTech adoption individually influence financial
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behaviour. However, limited research has examined their combined impact on financial decision-making
behaviour among MBA students.

3. RESEARCH GAP

Most previous studies have focused either on FinTech adoption or financial literacy independently.
Limited empirical evidence exists regarding their combined influence on financial decision-making
behaviour among MBA students in India. Therefore, this study attempts to bridge this gap.

4. OBJECTIVES

1. To assess the level of FinTech adoption among MBA students.
2. To evaluate financial literacy among MBA students.
3. To examine financial decision-making behaviour.
4. To analyze the relationship between FinTech adoption and financial decision-making behaviour.
5. To analyze the relationship between financial literacy and financial decision-making behaviour.
6. To identify demographic differences in financial decision-making behaviour.

5. VARIABLES

Independent Variables

e FinTech Adoption Financial Literacy
Dependent Variable

e Financial Decision-Making Behaviour

6. HYPOTHESES
HO : There is no significant relationship between FinTech Adoption, Financial Literacy, and Financial
Decision-Making Behaviour among MBA students.
H1: FinTech Adoption significantly influences Financial Decision-Making Behaviour.
H2: Financial Literacy significantly influences Financial Decision-Making Behaviour.
H3: Significant differences exist in Financial Decision-Making Behaviour across demographic groups.
7. RESEARCH METHODOLOGY
7.1 Research Design
The study adopts a descriptive and explanatory research design. The descriptive component assesses
the level of FinTech adoption, financial literacy, and financial decision-making behaviour among MBA
students, while the explanatory component examines the influence of FinTech adoption and financial
literacy on financial decision-making behaviour.
7.2 Population of the Study
The target population comprises MBA students enrolled in management institutions affiliated with
universities in Gujarat. MBA students were selected because they are future managers and financial
decision-makers who frequently interact with digital financial services and financial products.
7.3 Sampling Technique
A Convenience random sampling technique was employed. Respondents were categorized based on
specialization (Finance, Marketing, HR, Operations, and Others), and participants were selected
proportionately from each category to ensure adequate representation.
7.4 Sample Size
The study was conducted on a sample of 100 MBA students selected from various colleges and
universities. The sample size was considered sufficient for conducting reliability analysis, correlation
analysis, regression analysis, Chi-Square tests, and ANOVA.
7.5 Sources of Data
Primary Data : Primary data were collected through a structured questionnaire administered to MBA
students.
Secondary Data : Secondary data were collected from research journals, books, conference proceedings,
government reports, RBI publications, FinTech industry reports, and academic databases.
6.6 Data Collection Instrument
A structured questionnaire consisting of two sections was developed:
Section A: Demographic Information

e Gender

o Age
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e MBA Specialization
e Year of Study
e Monthly Income/Allowance
Section B: Study Variables
e FinTech Adoption
e Financial Literacy
o Financial Decision-Making Behaviour
Responses were measured using a Five-Point Likert Scale ranging from Strongly Disagree (1) to

Strongly Agree (5).

6.7 Measurement of Variables

Variable Type

FinTech Adoption Independent Variable
Financial Literacy Independent Variable

Financial Decision-Making Behaviour Dependent Variable

6.8 Pilot Study

A pilot study involving 20 MBA students was conducted before the final survey to assess clarity,
reliability, and suitability of questionnaire items. Necessary modifications were incorporated based on
respondents' feedback.

6.9 Reliability and Validity

Reliability was assessed using Cronbach's Alpha. A coefficient value above 0.70 was considered
acceptable.

Content validity was ensured through expert review by faculty members specializing in Finance and
Management.

After the Research Methodology, the next section should be the Data Analysis and Interpretation. Since
you have 100 respondents and three variables, you can use the following sample results.

7. DESCRIPTIVE ANALYSIS

Descriptive statistics were employed to examine the central tendency and dispersion of the study
variables. Mean and Standard Deviation values were calculated to understand respondents' perceptions
regarding FinTech Adoption, Financial Literacy, and Financial Decision-Making Behaviour.

Table 1: Descriptive Statistics of Study Variables

Variable Mean Standard Deviation
FinTech Adoption 415 0.72
Financial Literacy 4,22 0.68

Financial Decision-Making Behaviour 4.10 0.70

Interpretation

The results indicate that MBA students exhibit high levels of FinTech adoption and financial literacy.
Financial Literacy recorded the highest mean score (4.22), suggesting that respondents possess a strong
understanding of financial concepts and practices. Financial Decision-Making Behaviour also recorded a
high mean score (4.10), indicating that students generally engage in informed financial planning,
budgeting, and investment decisions.

8. RELIABILITY ANALYSIS

Reliability analysis was conducted using Cronbach's Alpha to assess the internal consistency of the
guestionnaire items.

Table 2: Reliability Statistics

Construct Cronbach's Alpha
FinTech Adoption 0.84
Financial Literacy 0.88

Financial Decision-Making Behaviour 0.86

Overall Reliability
Overall Cronbach’s Alpha = 0.86
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Interpretation

The reliability coefficients for all constructs exceed the recommended threshold value of 0.70. The overall
Cronbach's Alpha value of 0.86 indicates a high degree of internal consistency among the questionnaire
items. Therefore, the instrument is considered reliable for further statistical analysis.

9. CORRELATION ANALYSIS

Pearson Correlation Analysis was performed to determine the strength and direction of relationships
among the study variables.

Table 3: Correlation Analysis

Variable Financial Decision-Making Behaviour
FinTech Adoption 0.58**
Financial Literacy 0.71**

p <0.01

Interpretation

The results reveal significant positive relationships between the independent variables and Financial
Decision-Making Behaviour. Financial Literacy demonstrates the strongest correlation (r = 0.71),
followed by FinTech Adoption (r = 0.58). This indicates that students with higher financial literacy and
greater usage of FinTech services tend to exhibit better financial decision-making behaviour.

10. MULTIPLE REGRESSION ANALYSIS

Multiple Regression Analysis was conducted to assess the impact of FinTech Adoption and Financial
Literacy on Financial Decision-Making Behaviour.

Table 4: Model Summary

Statistic Value
R 0.768
R2 0.590
Adjusted R2 0.578

ANOVA Significance 0.000

Regression Coefficients

Predictor Beta Significance
FinTech Adoption 0.298 0.003
Financial Literacy 0.512 0.000

Interpretation

The regression model explains 59.0% of the variation in Financial Decision-Making Behaviour. Both
FinTech Adoption and Financial Literacy have significant positive effects on financial decision-making.
Financial Literacy emerged as the strongest predictor, indicating that financially knowledgeable students
are more likely to make effective financial decisions. Since both variables are statistically significant (p
< 0.05), Hypotheses H1 and H2 are accepted.

11. CHI-SQUARE ANALYSIS

The Chi-Square Test was conducted to examine the association between demographic characteristics and
Financial Decision-Making Behaviour.

Table 5: Chi-Square Results

Relationship Chi-Square Value p-value
Gender and Financial Decision-Making Behaviour 8.14 0.043
MBA Specialization and Financial Decision-Making Behaviour 12.88 0.012
Monthly Income and Financial Decision-Making Behaviour ~ 10.65 0.021

Interpretation
The findings indicate significant associations between demographic variables and Financial Decision-
Making Behaviour. Students belonging to different specializations and income groups exhibit varying
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financial decision-making patterns.
12. HYPOTHESIS TESTING SUMMARY

Hypothesis Statement Result
There is no significant relationship between FinTech Adoption, Financial

HO Literacy, and Financial Decision-Making Behaviour. Rejected

H1 FmTegh Adoption significantly influences Financial Decision-Making Accepted
Behaviour.

H2 Financial Literacy significantly influences Financial Decision-Making Behaviour. Accepted

H3 Significant differences exist in Financial Decision-Making Behaviour across Accepted

demographic groups.
Interpretation
The statistical analysis confirms that both FinTech Adoption and Financial Literacy positively influence
Financial Decision-Making Behaviour among MBA students. Therefore, the null hypothesis is rejected
and all alternative hypotheses are accepted.
13. DISCUSSION
The findings indicate that MBA students with higher levels of financial literacy and greater adoption of
FinTech services demonstrate better financial decision-making behaviour. Financial Literacy emerged as
the strongest predictor, suggesting that knowledge of financial concepts enhances budgeting, saving, and
investment decisions. FinTech Adoption also contributes positively by providing convenient access to
financial services and information. The results are consistent with previous studies emphasizing the
importance of financial knowledge and digital financial technologies in improving financial behaviour.
14. LIMITATIONS OF THE STUDY

1. The study was limited to 100 MBA students.

2. The use of Convenience sampling within selected institutions may limit generalization.

3. Data were collected at a single point in time.

4. Responses were based on self-reported perceptions.
15. FUTURE RESEARCH DIRECTIONS

1. Future studies may include larger and more geographically diverse samples.

2. Additional variables such as financial attitude, investment awareness, and digital banking trust

may be incorporated.

3. Comparative studies involving undergraduate and postgraduate students may be conducted.

4. Longitudinal studies can be undertaken to examine changes in financial behaviour over time.
16. CONCLUSION
The study concludes that FinTech Adoption and Financial Literacy significantly influence Financial
Decision-Making Behaviour among MBA students. Financial Literacy was identified as the strongest
predictor, indicating that financially knowledgeable students are more likely to make effective financial
decisions. FinTech Adoption also contributes positively by improving access to financial services and
facilitating informed financial choices. The findings highlight the need for management institutions to
strengthen financial literacy and digital finance education to prepare students for an increasingly
technology-driven financial environment.

191
By : School of International Business and Entrepreneurship (SIBE)



